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DISCLAIMER: This training is provided as a resource only and does not constitute an
endorsement by Sanofi of any particular organization or programming. Additional resources
on this topic may be available and should be investigated. Sanofi does not review or control
the content of non-Sanofi websites and platforms.

While ChatGPT and similar Large Language Models possess the capability to generate
accurate responses, there is also a risk of generating fabricated answers, often referred to as
"hallucinating," particularly in instances where the model lacks definitive knowledge.
Consequently, for health-related inquiries, it is imperative to consult with a healthcare
professional rather than depending on responses from ChatGPT or analogous Al models.
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The Critical Role of Prompting

Sanofi is continuing its support of a US Advocacy Community of Practice (CoP) to help
organizations connect, share best practices, and accelerate their impact for patients. On
February 15, 2024, advocates joined with Sanofi for a CoP webinar on Al Empowerment:
Mastering the Art of Smart Prompting for Patient Advocacy.

Eric Racine, PharmD, MBA, VP & Head of US Public Affairs & Patient Advocacy, highlighted
the uniqueness of the community of practice as a constructive platform for members to
share insights, learn from each other across therapeutic areas, and collaborate to address
complex challenges faced by patients. Positive feedback from CoP best practice sharing
inspired the launch of a new podcast, Patient

By enhancing our skills in Advocacy Voices, an easy-to-access format to
communicating with Al, we are not extend learning opportunities throughout the US
just improving our ability to access advocacy community. Subscribe where you get
and relay information; we are also your podcasts to continue hearing insights from

expanding our capacity to
understand and address the diverse
needs of those we advocate for.

US advocacy leaders addressing gaps to make
the healthcare system work better for patients.

Elizabeth Franklin, PhD, MSW, Head of US Public

Affairs & Patient Advocacy, Oncology,
emphasized that engaging with Al transcends simple input-output interactions, evolving into
an art and science that bridges human intellect with machine learning capabilities. Among
the many possibilities, generative Al can deliver instant access to medical knowledge,
enhance patient support, create personalized education, and enable stronger advocacy.
When polled, 57% of CoP participants said they increased use of generative Al since the
October 2023 Advocacy CoP webinar.
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Top Tips for Smart Prompting

® Be Specific: Clearly define what you are asking for. The more specific your prompt,
the more precise and relevant the response will be.

® Provide Context: Giving context can greatly improve the quality of the responses. If
your question or request is related to a particular topic, providing a brief background
can lead to more accurate answers.

® Use Concise Language: Avoid using overly complex sentences or jargon that might
confuse the Al. Simplicity can often lead to better understanding and responses.

® Ask for Desired Format: For tasks requiring a specific format (e.g., writing code,
creating list, patient newsletter, 1-page executive summary, etc.) ensure the prompt
mentions the desired format.

® Iterate Prompts: If the initial response isn’t what you expected, refine your prompt
and try again. Sometimes it takes a few iterations to get the desired outcome.

e Set the Tone and Style: If you need the response in a particular tone or style (e.g.,
formal, humorous, empathetic), specify this in your prompt.

® Use Keywords Wisely: Incorporating relevant keywords into your prompt can guide
ChatGPT to generate responses that are more aligned with your expectations.

® Understand Limitations: Recognize the limitations of generative Al platforms,
especially for real-time data, personal advice, or highly specialized knowledge areas.

® Avoid Bias: Be mindful of potential biases in Al responses. Prompt in a way that
encourages neutral and balanced responses.

® Protect Privacy and Sensitivity: Do not input personal, sensitive, or confidential
information into prompts.

® Experiment: Try different types of prompts and have fun discovering how Al responds
to get the output that best fits your need.
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Conclusion

Generative Al can be a transformative tool for healthcare and patient advocacy. We are in
the early stages of learning how to utilize Al to increase personal and organizational
efficiency and effectiveness. CoP participants identified many ways that generative Al can
be deployed to enhance the strategic and tactical work of advocacy organizations. There is
an art to smart prompting. Many tips and examples were shared during the CoP webinar, as
summarized above and in the detailed
examples in the appendix of this report. As with
By harnessing the power of Al any art form, the more you do it the better you
through smart p'.ron_'?tmg’ healthcare get. Sanofi hopes that the CoP webinars on Al
advocates can significantly enhance . . .
R and information in this report helps advocacy
the quality of care and support L ) .
. . organizations expand their use of generative Al
provided to patients . ’
and as a result, extend their capacity for
helping patients.

This report summarizes key learnings about smart Al prompting and answers to questions
from the CoP participants. The appendices below contain a brief summary of each section of
educational content discussed during the webinar, including the slides that were presented
and answers to the questions asked by CoP participants. The last section recaps the use
case example of prompting generative Al to write a hypothetical newsletter that was
demonstrated during the webinar.
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Appendix I: Al Landscape Overview
Bassel Haidar - Director, Advanced Data Analytics & Al

Bassel provided a comprehensive overview of the )
. . AGuidehouse
evolving Al landscape and examples of potential »
applications for patient advocacy organizations. Use of g
generative Al platforms such as ChatGPT can enhance, not replace, professional roles and
capabilities. He covered the differences between chatbots, language models, and the
emerging realm of multi-modal Al. Prompt engineering helps users have more precise and

meaningful outcomes by providing clarity and context during Al interactions so it can better
interpret and respond to requests.

Al can be used by advocacy organizations to streamline strategic planning, enhance
customer service, and generate effective, tailored communications to specific audiences,
among other uses. For example, it can help with multilingual translations, create simple
summaries of complex legislation, and develop compelling narratives for fundraising efforts
and patient engagement. Al can be a pivotal tool to augment efficient, responsive, and
personalized approaches to patient advocacy, and organizations should always be mindful
of data privacy and ethical use considerations.

Materials presented by Bassel during this discussion are below.

Most Popular Chatbots
@ ChatGPT (OpenAl) * Bard (Google)
« Very conversational and natural language + * Leverages Google's search index for
« Impressive general knowledge grounding
* But can hallucinate facts and give wrong « Rapidly iterating to address limitations
info « Still in very early stages of rollout
» Either GPT-3.5 Turbo or GPT-4 * Uses Gemini
Claude (Anthropic) ! Bing Chat (Microsoft)
A\ * Focused on giving helpful, harmless info I; « Tightly integrated with Bing search
* More conservative but "safer" responses ¢ Can provide sources and links to back up
* Useful for customer service use cases responses
¢ Use Claude 2 under the hood * Prone to occasional strange responses
¢ Uses GPT-4
FOR USE BY SANOFI US ADVOCACY COMMUNITY OF PRACTICE 5
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LMs Predict the Next Token

You can think of a token as the equivalent of a word

More likely

blue = -0.96 m

clear =-1.60

The sky is — —— usually = -2.47 —— The sky is blue
the =-3.40
LLM <=-347
Less likely
Total: -0.96 logprob on 1 token
(73.18% probability covered in top 5 logits)

Fig: General working flow of an LM predicting the next word

Introduction to Prompt Engineering

As Al models become increasingly complex and capable, the quality and precision of
prompts play a pivotal role in eliciting accurate and useful responses

The Role of Prompts in Shaping Al Outputs

* Analogy: Think of Al as a vast library. The prompt is your query to the librarian. A vague question yields many books, but a
precise one gets you the exact information you need.

» Different prompts can lead to different answers

Example: Asking 'Tell me about the solar systent vs. "Provide a concise summary of the solar system's planets in order of
distance from the surf’

Provide a concise
summary of the solar
system's planets in
order of distance from

Tell me
about the
solar
system

the sun

FOR USE BY SANOFI US ADVOCACY COMMUNITY OF PRACTICE
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Applications

o

Strategic Planning

Gen Al can be used to simulate various scenarios based
on input data, helping organizations explore different
possibilities and potential outcomes

Financial Management

Gen Al can be used to analyze financial data and generate
forecasts, assisting in budgeting and financial planning

©

Human Resource Management

Gen Al can streamline the recruitment process by
analyzing resumes, helping identify the best candidates
more efficiently

® 0 O

IT & systems

Gen Al can help identify vulnerabilities in the system and
guide the IT team with code related suggestions to fix
system vulnerabilities

® O
o

Data Management & Analysis

Gen Al can be used to analyze patient data, identify
trends and extract valuable insights to devise informed
advocacy strategies

@

Not Exhaustive

Communication & PR

Gen Al can enhance communication by analyzing and
improving the clarity and effectiveness of written content

Grant Management

Gen Al can help in crafting grant proposals by providing
suggestions based on successful patterns from existing
proposals

Training & Development

Gen Al can be utilized to develop and modify training
content matching individual learning styles and enhance
learning outcomes

Membership & Stakeholder management

Gen Al can help tailor content based on member
preferences, allowing for personalized communication and
targeted engagement strategies

Patient Advocacy Applications

Patients & Caregivers
¢ Personalized Communication Gen Al can be used .
to provide instant responses to common queries, offer
information about healthcare resources, and guide
patients to support services

« Multilingual Support Gen Al can be utilized to
provide multilingual support, ensuring that language is .
not a barrier to access information for patients from
diverse populations

Not Exhaustive

General Public

Awareness Videos:Gen Al can help create
engaging awareness videos by assisting in scripting,
and optimizing content for different audiences,
making the information more accessible and
compelling

Information Dissemination:Al can be used to
personalize content distribution based on user
preferences, ensuring that relevant and tailored
information reaches the public

Legislators and Policymakers

* Legislative Tracking:Gen Al can be used to .
monitor legislative activities and updates and
alert the organization to relevant bills and
changes, facilitating timely responses and
advocacy actions

« Policy Brief Generation:Gen Al can help with
generation of policy briefs and reports, making
it easier to communicate complex healthcare
issues to policymakers

Donors

Donor Appeal: Gen Al can assist in crafting
compelling narrative with personalized appeal for
persuading donors to contribute to a specific cause

Donor Profiling and Segmentation:Al can help
analyze donor data, segment donors based on their
preferences, giving history, and engagement patterns
to facilitate targeted and personalized outreach
strategies

FOR USE BY SANOFI US ADVOCACY COMMUNITY OF PRACTICE 7
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Question & Answers with Bassel Haidar

1. What is the difference between Language Model (LM) and Large Language Model
(LLMm)?
Language Models (LMs) and Large Language Models (LLMs) represent a spectrum of artificial
intelligence designed for understanding and generating human-like text. The primary distinction
between these models lies in the number of trainable parameters they possess. Smaller LMs, such as
BERT and GPT-2, have fewer parameters and are often specialized for tasks like search query
understanding or basic text generation. In contrast, LLMs like GPT-3, GPT-4, LaMDA, and Jurassic-1,
feature significantly more parameters, allowing them to be trained on extensive datasets. This
increased capacity enables LLMs to not only have a broader knowledge base but also to perform a
wider array of functions with greater nuance and complexity in language processing and generation.
The evolution from LMs to LLMs marks a significant advancement in the field of natural language
processing, empowering these models to generate more sophisticated, contextually aware human-
like text.

2. Which of these are paid subscriptions and which are free?

OpenAl offers different tiers for ChatGPT, including a free version and a paid subscription, commonly
referred to as ChatGPT Plus. The key differences between these versions typically revolve around
access levels, response times, and additional features. Here’s a general outline of the differences:

Free Version

e Access: Users may experience limited access during peak times. This means that when the
servers are under heavy load, priority might be given to paid subscribers.

e Response Times: The free version may have slower response times compared to the paid
version, especially during periods of high demand.

e Features: Basic features of ChatGPT are available, but it might lack some advanced
functionalities or early access to new features and improvements.
Paid Subscription (ChatGPT Plus)

e Access: Paid subscribers usually get priority access to the service, even during peak times.
This means they are less likely to experience unavailability due to server load.

e Response Times: Paid subscriptions often come with faster response times, providing a
smoother and more efficient user experience.

e Features: Subscribers might have access to additional features, such as early access to new
updates, experimental features, and higher limits on usage (e.g., more messages or
characters per day).

Cost: There is a monthly fee (~$20/month) associated with the subscription. The exact cost can
vary based on the region and specific offers available from OpenAl.
3. 1do struggle to come up with the best systems to use for different tasks- hopefully we
can overview which Al Program to choose from
e Unfortunately, there are too many Al powered applications to list them, and every week

there are new ones that get launched. In general, | would check the reviews, try the ones
that seem to be the best fit for your use case and assess their capabilities.

FOR USE BY SANOFI US ADVOCACY COMMUNITY OF PRACTICE 8
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4. Is there an ability to get a Chatbot to send you updates and/or notifications when new
information becomes available on a certain topic?

e Not a Chatbot, but you can develop an Al Agent or Assistant to do that. An Al Agent is an
LLM that has access to a tool. For example, a tool like search the internet. In addition to
ChatGPT, OpenAl also offers users an easy way to create their own GPTs and customize
them for different tasks (i.e., customize it to get updates/notifications on a certain topic as
they become available).

5. 1 heard Bard was renamed to Gemini?
e Yes, they did rebrand Bard as Gemini.
6. What does “under the hood” mean?

e |t is areference to the model powering the chatbot. For example, ChatGPT is powered by
GPT-3.5/GPT-3.5 Turbo or GPT-4/GPT-4 Turbo

7. What does “Turbo” in Chat GPT 3.5 and 4 refer to?

The term "Turbo" in the context of ChatGPT versions, like ChatGPT 3.5 and 4, refers to an enhanced
or optimized version of the model that is designed to provide faster response times without
significantly compromising the quality of the output. This optimization can involve a variety of
techniques, including but not limited to:

e Model Distillation: A process where knowledge from a larger, more complex model is
transferred to a smaller, more efficient model. This can make the smaller model faster
while still retaining much of the performance of the larger model.

e Efficient Computing Techniques: Implementing more efficient algorithms or utilizing
hardware more effectively to speed up the processing of input and generation of output.

e Pruning: Removing parts of the model that are found to contribute less to the output, thus
reducing the computational load.

The exact details of what "Turbo" entails can vary between versions and implementations. The goal
is to make the model more accessible for real-time applications where speed is crucial, such as in
interactive chat applications, without a drastic decrease in the quality of the generated text.

8. What's the difference between Al and Cookies?
e They have nothing in common.

e Alis abroad field of computer science focused on creating machines or software that can
perform tasks which typically require human intelligence. These tasks include reasoning,
learning, problem-solving, perception, language understanding, and creativity.

e Cookies are small pieces of data stored on your computer by your web browser at the
request of websites you visit. They are used to remember information about you, such as
your login status, preferences, and other session information, to facilitate a smoother web
browsing experience. They are also used for tracking user behavior across sites for targeted
advertising and analytics.

FOR USE BY SANOFI US ADVOCACY COMMUNITY OF PRACTICE 9
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Appendix ll: Basics of Crafting Prompts

When CoP participants were asked about the biggest challenge when crafting prompts for
Al, the responses were evenly distributed. Bassel used this information to tailor his
presentation across all four categories.

30% 30%
25% 228 25%
20%
15% 18%
10%
5%

0%

Getting too broad Struggling to Understanding the No challenges/I
orirrelevant phrase the prompt capabilities and haven't tried it
responses effectively limits of Al

Strategies were highlighted for improving the precision and relevance of generative Al
output through better prompting. Giving clear and succinct instructions to Al minimizes
misinterpretation and aligns outputs with intended tasks. When prompting, users should
explain contextual relevance and provide specific examples or links to related information.
Specific keywords and domain-related language should be used to align Al requests with
strategic goals and improve the utility of output responses. Open-ended prompt questions
are better for creative tasks and gaining broad insights. Close-ended prompts are better for
business tasks that seek precise results. Give instructions about use of output content. For
example, generative Al can be prompted to use an empathetic tone for humane
communications and adjust the content style to match a particular patient or caregiver
audiences, or it can be asked to generate a formal business proposal. The segment
concluded with strategies to reduce bias and refine Al prompts by using smaller, iterative
prompts in lieu of one big prompt and avoiding ambiguity.

Materials presented by Bassel during this discussion are below.

FOR USE BY SANOFI US ADVOCACY COMMUNITY OF PRACTICE 10
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Recommended Prompt Guidelines

Be Succinct and Clear

* Your prompts should be direct and to the point,
omitting any extraneous details that do not serve the
purpose of the task

* Ensure that your instructions are explicit enough to
direct the model effectively without causing confusion

Ensure Contextual Relevance

* Provide the necessary context to enable the model to
comprehend the task's background and area of
expertise

* Employ specific keywords and domainrelated
language to ground the model's response within the
appropriate framework

Align with the Task

* The prompt must be tailored to the task, utilizing
language and a format that clearly communicates the
task to the model

« Consider framing the prompt as a question, directive,
or a fill-in-the-blank according to what best suits the
expected response format

Include Examples when Necessary

* For complex tasks, incorporate examples to illustrate
the expected response style or format

« This strategy is particularly useful in demonstrating
the desired outcome in "fewshot" or "zero-shot"
learning scenarios

Recommended Prompt Guidelines

Open-Ended vs. Tones. Stvles & Spec Use Cases: Formal,
Closed-Ended Prompts » Y1 P Conversational & Technical

v" Open-ended prompts allow for
more exploration but can
sometimes result in verbose
answers.

v Closed-ended prompts usually
yield shorter, direct answers but
might miss nuance

Example:
* Open-Ended: "What do you think
about renewable energy?"
s Closed-Ended: "List three types of
renewable energy”

v Specifying tone or style can
drastically change model
outputs.

v Play with the balance between
being too vague and overly
specific

Example:
* “Translate this to French"
vs.
* "Translate this to casual French"

¥ Different scenarios necessitate
different types of prompts.

v Closed-ended prompts usually
yield shorter, direct answers but
might miss nuance

Example:

* Formal: A business email draft
= Conversational: A chatbot for a café
* Technical: A code debugging helper

Recommended Prompt Guidelines

Minimize Bias

Be Prepared to Refine

« Design your prompts to steer clear of triggering the
model's ingrained biases, which are a byproduct of
its training data

« Use impartial language and consider the ethical
dimensions, especially when dealing with delicate
subjects

Utilize Incremental Prompting
* When the task involves multiple steps, structure
your prompts to guide the model progressively

« Decompose the task into manageable steps that
build on each other, leading the model through the
task methodically

« Adjust your prompts based on the model's
performance and the responses it generates

« This involves being receptive to iterative feedback
and refining the prompt to enhance the quality of
the outputs

Incorporate Logic for Complex Tasks

« For sophisticated tasks, integrate logical constructs
into your prompt, such as conditional statements or
pseudo-code, to facilitate the model's reasoning and
decision-making processes

FOR USE BY SANOFI US ADVOCACY COMMUNITY OF PRACTICE
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Ambiguities and H
Assumptions -2

Distinguish between
ambiguous prompts or ones
that assume too much

Example: "How long is it?"
This is ambiguous. Is it
asking about duration or
length? Context matters.

Overloading ({:
Prompts

Pitfall: Cramming too much
into a single prompt can
confuse the model or lead to
incomplete answers due to
token limitations

Example: “Tell me about the
history of the Roman Empire,
its leaders, economic system,
wars, and downfall in 100
words." This is too much for a
single concise prompt.

Common Pitfalls and How to Avoid Them

Ignoring Context \m

Pitfall: Not providing
enough background or
context for the Al

Example: "Why isn't it
working?" without specifying
what ‘it' refers to.

Tip: Always include relevant
context, like "Why isn't the
Python script for data analysis

Unrealistic ?'
Expectations

Pitfall: Expecting the Al to
perform tasks beyond its
capabilities, such as real -
time updates or personal
opinions

Example: “What’s the stock
market status right now?"

Tip: Align prompts with the
Al's known capabilities,

I sent earlier working?” focusing on historical data or
general knowledge

Tip: Breaking complex
queries into multiple simpler
ones is preferred

Advanced Prompt Techniques

s "Act as" & "In the style of"
e * The power of role-playing and style emulation in prompts

« Example: "Act as Plato and write a brief take on language models." or "Write a description of
a sunset in the style of Ernest Hemingway"

@ Chain-of-Thought (CoT): Zero-shot, One-shot, and Few-shot Learning

« The idea of building upon successive outputs to guide the model through a complex thought
process or exploration. Define each concept with the amount of context or examples provided

« Examples:
« Zero-shot: "Translate this English sentence to French"
* One-shot: "Like how 'Hello' is ‘Bonjour' in French, translate this other English sentence to
French"
« Few-shot: Provide multiple examples of English to French translations and then ask the
model to translate a new sentence

Chain-of-Thought (CoT) Prompting

Introduced in Wei et al. (2022), CoT prompting enables complex reasoning capabilities through intermediate
reasoning steps. You can combine it with few -shot prompting to get better results on more complex tasks
that require reasoning before responding.

) Chain of Thought Prompting
'\_I ;'(. Input } T

“\

Standard Prompting

rE———
/{ Input )
Q: Roger has 5 tennis balls. He buys 2 more cans of

tennis balls. Each can has 3 tennis balls. How many
tennis balls does he have now?

Q: Roger has 5 tennis balls. He buys 2 more cans of
tennis balls. Each can has 3 tennis balls. How many
tennis balls does he have now?

To force the LLM to
employ CoT with
zero-shot prompting,

A: The answer is 11, A: Roger starled with 5 balls. 2 cans of 3 tennis balls
each i5 6 tennis balls. 5 + 6 = 11, The answer is 11.

Q: The cafeteria had 23 apples. If they used 20 to
make lunch and boughl 6 more, how many apples Q: The cafeteria had 23 apples. If thay used 20 to
do they have? make lunch and bought 6 more, how many apples

. /| dothey have?

add the following to
your prompt:
“Think Step by Step”

Ve Madel Output ~ ./--i M tput -h_\l or
| A: The answer is 27. x | ‘;ﬂn‘m“gﬂmmmﬂ “Do it Step by Step”
N | bought more apples, so they have 3 + 6=9, The

| answeris 9. o

FOR USE BY SANOFI US ADVOCACY COMMUNITY OF PRACTICE
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Questions & Answers with Bassel Haidar

1. Will the exact same prompt return the exact same response, today, tomorrow, and next
week?

If you mean the same exact words, then the answer is no. LMs predict the next word/token. That

means they are probabilistic and not deterministic. The overall context/meaning of the generated

output should be similar but it will not output a carbon copy of the same answer every time.

2. Does ChatGPT understand emphasis, such as CAPITALIZING a phrase or word, like DO
NOT INCLUDE?

Yes, as wild as it sounds, capitalizing words makes the LLM pay more attention to it.
3. Does ChatGPT alter its responses if we are polite, such as saying please and thank you?

Unless you change the role of the LLM, such as “act as a super polite chatbot...” being polite when
prompting does not alter the response.

4. Does “politeness” somehow give us a less useful response than being “commanding” as
we are in coding?

That is correct. There is no need to add please and thank you as that does not give the LLM more
context or understanding. | would get straight to the point and skip the niceties. Remember in our
Prompt Guideline we emphasize clarity and directness.

5. Are there certain flags we can use in our prompts that most Al's will recognize?

How you design/develop your prompt will steer the output/response of the LLM. There are certain
“magic words” that can help in reasoning. If you tell the LLM to “Think Step By Step” or “Do it Step
by Step” then you force it to slow down and reason about the steps it has taken to respond to a
prompt. It increases the likelihood of getting to the right answer. This is called using a “Chain of
Thought” approach.

6. If we catch misinformation on Al, is there anything we can do to correct it?
ChatGPT uses a process called Reinforcement Learning from Human Feedback (RLHF). After a
response is generated, you can give it a thumbs up or down. If you give it a thumbs down, it will

allow you to add a comment on what was unsatisfactory with the response. Based on user feedback,
OpenAl will periodically retrain their LLMs to not make the same mistake in the future.

7. lIs it true that Google search will discount or ignore blog posts and articles that Google
determines were “written” using ChatGPT?

Yes, that is true. It will score and rank the content lower.
8. Can | help ChatGPT “learn” things about my organization or topics?

You can by feeding it background and context, but it will be part of its training and may
produce/expose this information about your organization to other users depending on their prompts.
To ensure data privacy and security, it's advisable for organizations to investigate and implement a
Retrieval Augmented Generation (RAG) system on their own infrastructure. This can be achieved by
utilizing both open-source models and, for proprietary solutions, platforms that offer enhanced
security measures to protect your prompts and data from external access. Additionally,
customization of Al models to include organization-specific information can further tailor the

FOR USE BY SANOFI US ADVOCACY COMMUNITY OF PRACTICE 13
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system's output to your needs while keeping the data private and secure. This approach safeguards
sensitive information and aligns with best practices for data protection.

9. Can you demonstrate how we might incorporate images into the newsletter?

| would prompt ChatGPT to create images based on the newsletter or sections of the newsletter.
ChatGPT would invoke DALLE, a model capable of taking prompts and turning them into images, to
create the image(s) based on the prompt.

10. Is it true that Microsoft's Al is part of 365 and available free to nonprofits?

| know that they have different plans for nonprofits, but | don’t know if they are free.

11. I try to use ChatGPT for health literacy reasons, bringing reading level down. Sometimes
it works and sometimes it changes copy, but the reading level can be even higher than |
asked it to revise. Should | query ChatGPT to give me the best prompt that will be
successful?

You can, but | would give it an example or two to demonstrate these reading levels. One example

that is harder and one a level down that is easier. That is the Chain of Thought (CoT) we discussed

during the webinar with one or two shot (shot means example) learning.

12. Are there companies that will train non-profits on how to embed within the
organizations across teams? Please share in the follow up if so.

| am not sure | fully understand the question, but | am assuming when you say “embed within the

organizations across teams” you are referring to ChatGPT. If that’s the case, then OpenAl offers a
ChatGPT Enterprise subscription model.

FOR USE BY SANOFI US ADVOCACY COMMUNITY OF PRACTICE 14
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Appendix Ill: Newsletter Use Case - Example of
Generative Al Interaction

Bassel walked through an example of using ChatGPT to create prompts in order to develop
a hypothetical newsletter. Below are the steps entered into ChatGPT.

<User> Initial Instructions to ChatGPT to set context

You are a master at helping users create highly effective prompts to help you deliver the best outputs
possible. Your job is to help me craft the perfect prompt using the "Prompt Guidelines" above. You
should keep asking me questions until you have full confidence in producing the best possible prompt
or until I say “STOP”. When ready or when | say “STOP”, you should ask me if | want you to execute
the prompt.

<ChatGPT>

Great, I'm here to assist you in crafting the perfect prompt. To get started, could you please share the
specific task or goal you have in mind? This will help me understand the context and requirements so
that | can guide you effectively.

<User>

| want to write a newsletter

<ChatGPT>

To help you craft the perfect prompt for writing a newsletter, I'll need some more details about the
content and purpose of your newsletter. Here are a few questions to get us started:

1. What is the main topic or focus of your newsletter? (e.g., technology updates, health and
wellness tips, company news)

Who is your target audience? (e.g., industry professionals, general public, specific age group)
What tone do you want the newsletter to have? (e.g., formal, casual, persuasive)

How frequently will you publish the newsletter? (e.g., weekly, monthly)

ok

Do you have any specific sections or types of content you want to include? (e.g., featured
articles, upcoming events, interviews)
6. Is there a particular message or call to action you want to convey?

Feel free to answer any of the questions that are relevant to your newsletter, and if there's anything
else you think is important, please include that as well.
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<User>

1. Neurology

2. Patients with neurological disorders
3. Very empathetic and informative

4. Monthly

5. No

6. Yes, there is hope and a solution

<ChatGPT>

Based on the details you've provided, let's craft a prompt that aims to guide the creation of a
monthly newsletter focused on neurology for patients with neurological disorders. The newsletter
should be empathetic and informative, conveying a message of hope and solution. Here's a draft for
your prompt:

Prompt:

Write a monthly newsletter tailored for patients with neurological disorders, focusing on the latest
developments, research, and advice in neurology. The newsletter should:

Begin with a compassionate introduction that acknowledges the challenges faced by individuals with
neurological disorders, setting a tone of understanding and empathy.

Include summaries of recent neurology research or articles that are relevant to patients, explaining
complex medical information in an accessible and informative manner.

Provide practical tips for managing symptoms or improving quality of life, grounded in the latest
scientific understanding, but conveyed in a hopeful and encouraging tone.

Feature a section that highlights real stories or testimonials from patients or medical professionals,
offering perspectives of hope and successful management or recovery.

Conclude with a supportive message that emphasizes ongoing progress in neurology research and
the potential for improved treatments, reassuring readers that there is hope and solutions are on the
horizon.

Objective:

The goal is to empower patients with knowledge, provide them with a sense of community, and
reinforce the message that despite the challenges of living with a neurological disorder, there is hope
and ongoing efforts in the medical community are aimed at finding better solutions.

Before | proceed with creating the newsletter based on this prompt, would you like to add, remove,
or modify any part of it?
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<User>

proceed

<ChatGPT>

Given the scope and detail required for creating a full newsletter, I'll provide a structured outline
based on the prompt we've developed, focusing on key sections and elements that should be
included. This outline can serve as a template for your monthly issues.

Newsletter Outline: Hope in Neurology
Introduction: A Message of Empathy and Understanding
Start with a warm welcome and express understanding of the readers' experiences and challenges.

Briefly introduce the purpose of the newsletter: to share the latest insights, stories, and advice in the
field of neurology with a focus on hope and solutions.

Latest Developments in Neurology

Summarize recent research findings or developments in neurology that are relevant to patients with

neurological disorders. Focus on studies that offer new insights into treatment, management, or
understanding of these conditions.

Explain the significance of these developments in a way that is accessible and engaging, avoiding
medical jargon as much as possible.

Living with Neurological Disorders: Tips and Strategies

Provide actionable advice for managing symptoms, enhancing quality of life, or navigating the

healthcare system. This could include lifestyle tips, diet recommendations, or exercises specifically
beneficial for neurological health.

Emphasize strategies that have shown promise in recent studies or have been endorsed by medical
professionals in the field.

Stories of Hope and Recovery

Feature one or two stories from individuals living with neurological disorders, focusing on their

journey towards improvement or stability. These could be firsthand accounts or interviews conducted
by the newsletter team.

Highlight the strategies, treatments, or personal philosophies that have helped these individuals find
hope and progress.

Encouraging Words: Progress in Neurology

Conclude with an uplifting message that highlights the ongoing progress in neurology research and

the growing understanding of neurological disorders. Reiterate that these advances are paving the
way for better treatments and solutions.

Offer words of encouragement and reassurance to readers, reminding them that they are not alone
and that the medical community is continuously working towards better outcomes for patients with
neurological disorders.

FOR USE BY SANOFI US ADVOCACY COMMUNITY OF PRACTICE 17
sanofi



Sanofi US Public Affairs & Patient Advocacy

Closing

Thank readers for their time and invite them to share their stories or questions for future issues.
Provide contact information for support services, relevant organizations, or the newsletter team for
readers seeking further assistance or wishing to contribute.

This outline serves as a foundation for your newsletter, ensuring it is both informative and
empathetic. Each section can be expanded or adapted based on the specific content you wish to
include in each issue. If you need assistance with writing specific sections or require further
customization, feel free to ask!

<User>

Go ahead and write the newsletter based on the provided outline.

<ChatGPT>
Hope in Neurology: Monthly Newsletter
Dear Friends and Warriors,

Welcome to this month's edition of Hope in Neurology, a newsletter dedicated to all of you bravely
navigating the complexities of neurological disorders. Each of us on this journey understands the
challenges and uncertainties that come with these conditions. Yet, in the midst of these trials, we
also find strength, resilience, and, most importantly, hope. Our mission is to share knowledge, stories,
and advice that not only inform but also inspire and uplift.

Latest Developments in Neurology

This month, we're excited to share a groundbreaking study from the Neurological Research Institute
in Zurich. Researchers have identified a new treatment approach that targets the underlying genetic
markers of Parkinson's Disease, offering a potential pathway to not only manage symptoms but to
halt the disease's progression. This innovative therapy, still in the clinical trial phase, represents a
beacon of hope for many.

What does this mean for you? While this treatment is not yet widely available, it underscores the
rapid advancements in our understanding and capabilities. The future is bright, and each discovery
brings us closer to more effective treatments for neurological disorders.

Living with Neurological Disorders: Tips and Strategies

Managing daily life with a neurological condition can be daunting, but small lifestyle adjustments
can make a significant difference. This month, we focus on the power of mindfulness and meditation.
Recent studies suggest that regular mindfulness practices can reduce stress, improve cognitive
function, and enhance overall well-being for individuals with neurological disorders.

Start Simple:
e Dedicate 5-10 minutes each day to meditation. Find a quiet space, focus on your breath,

and gently bring your mind back when it wanders.
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e Engage in mindful walking, paying attention to the sensation of each step and the
environment around you.

e Incorporating these practices into your daily routine can offer a sense of peace and control
amidst the challenges.

Stories of Hope and Recovery

Meet Alex, a 38-year-old stroke survivor who has found a new lease on life through art therapy.
Before his stroke, Alex had never picked up a paintbrush. During his recovery, he discovered painting
as a way to express his emotions and regain motor skills. Alex's journey is a testament to the healing
power of creativity and the unexpected paths to recovery. His vibrant landscapes not only symbolize
his resilience but also bring joy to others, showcasing that even in our darkest moments, we can find
light and purpose.

Encouraging Words: Progress in Neurology

As we look to the horizon, it's clear that the field of neurology is evolving at an unprecedented pace.
Every day, researchers uncover more about the mysteries of the brain, leading to new treatments and
hope for millions around the world. Your stories, your struggles, and your victories inspire this
progress. Together, we are not just witnesses to these advancements; we are participants in a
journey towards a future filled with hope and solutions.

In Closing

Thank you for being a part of our community. Your courage and determination light the way for
others. We invite you to share your experiences, questions, or insights for future editions of Hope in
Neurology. Together, we can build a source of comfort, inspiration, and information.

For support or to contribute to our next issue, please reach out to us at [contact information].

With warmest regards and endless hope,

The Hope in Neurology Team

This draft aims to capture the empathetic and informative tone you desired, focusing on the latest
developments, practical advice, and inspiring stories within the neurology community. If there's
anything you'd like to adjust or add, feel free to let me know!
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